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South America: 63,52%

Africa: 0,76% Central America: 1,52% Asia: 10,59%

Oceania: 0,38%

Europe: 7,94% North America: 15,31%
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P R E S E N T
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A U D I E N C E  

G R O W T H

F C E  C O S M E T I Q U E  2 0 2 5  
A T T R A C T E D  E V E N  M O R E  
Q U A L I F I E D  V I S I T O R S  
C O M P A R E D  T O  2 0 2 4 .

R & D

P R O F E S S I O N A L S

G R E A T E R  P R E S E N C E  O F  T E C H N I C A L  
S P E C I A L I S T S  I N  R E S E A R C H ,  
D E V E L O P M E N T ,  A N D  I N N O V A T I O N .

C - L E V E L ,  M A N A G E R S ,  

A N D  C O O R D I N A T O R S

T H E  A U D I E N C E  I S  M O S T L Y  
C O M P O S E D  O F  D I R E C T  I N F L U E N C E R S  
I N  P U R C H A S I N G  D E C I S I O N S .



A R E N A

The Arena Market Talk reaffirmed its role as a relevant 
content space at FCE 2025, bringing together experts 
from the cosmetic and pharmaceutical industries.

Focused on live insight exchange, the space promoted 
strategic debates on innovation, regulation, and 
consumption, covering topics such as labeling 
automation, microbiology, sustainable packaging, and 
trends in vegan cosmetics.

Speakers and Attendees

E X C L U S I V E
E X P E R I E N C E SC O N G R E S S M E N S P E A K E R S



E X C L U S I V E
E X P E R I E N C E S

MARKET TALK STUDIO CONSOLIDATES AS A 
CONNECTION AND CONTENT TOOL

S T U D I O

Sponsored by COMEXPORT, the studio stood out as a 
platform for connection and content throughout the year, 

addressing topics such as AI, innovation, sustainability, 
and new business models, reinforcing FCE’s position as a 

trend reference in the sector.

Content Recordings 

R E C O R D I N G S O F  C O N T E N T

Supported by:
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Organized by

In its 37th edition, the Brazilian Congress of Cosmetology 

brings together professionals, companies, and institutions 

involved in research and development in the sector.

Over three days, various technical-scientific contributions 

are presented, strengthening innovation and knowledge 

in the cosmetics field.

F C E  H O S T E D  A N O T H E R
E D I T I O N  O F  T H E  C O N G R E S S

C O N T E N T

P A P E R S

P R E S E N T E D L E C T U R E S



PROJECT
COORDINATOR

Challenge

Ingredient OLÉOACTIF®

1 s t  P L A C E

Ingredient APOBIO BOOST

2 n d  P L A C E

Ingredient ETERWELL™ HAIR

3 r d  P L A C E

Ingredient MA VIE MENTHOLIC CARE

P e o p l e ’ s  C h o i c e  

Once again, the Innovation Challenge recognized brands that present

cutting-edge solutions in raw materials for the cosmetics industry.

Across three days, scientific and technical contributions reinforced

innovation and knowledge in the sector.

J U R Y  O F

T H E  2 0 2 5

E D I T I O N

W I N N E R S  2 0 2 5 :



The brand-new project introduced five promising startups

from the life sciences, health, and wellness sectors.

The initiative connected these companies with investors and 

leaders in the pharmaceutical and cosmetics markets, 

leveraging the presence of the sector’s main players.

Created by NürnbergMesse Brasil together with Jaime Khater 

and Samantha Machado, the Startups Innovation project 

served as a strategic showcase to give visibility to startups and 

strengthen both commercial and technological connections 

during the events.

S P O N S O R E D  B Y :



S P E C I A L

A R E A S

AEROSSOL PAVILION
A  D E D I C A T E D  S P A C E  F O R  I N N O V A T I V E  T E C H N O L O G I E S

A N D  B R A N D S  I N  T H E  S E G M E N T ,  O R G A N I Z E D  B Y  A B A S ,

F E A T U R I N G  1 0  S P E C I A L I Z E D  C O M P A N I E S .

RAW MATERIALS PAVILION
W I T H  M O R E  T H A N  5 0  E X H I B I T O R S ,  I T  H I G H L I G H T E D

K E Y  S U P P L I E R S  O F  C O S M E T I C  I N G R E D I E N T S ,  R E I N F O R C I N G

T H E I R  S T R A T E G I C  R O L E  I N  T H E  V A L U E  C H A I N .



S P E C I A L

A R E A S

CHINESE PAVILION
G A T H E R E D  N E A R L Y  1 0 0  C O M P A N I E S ,  S T R E N G T H E N I N G

C H I N A ’ S  G R O W I N G  P A R T I C I P A T I O N ,  O R G A N I Z E D  B Y

U M  &  U N I E X P O  E X H I B I T I O N S .

INDIAN PAVILION
D E B U T E D  W I T H  2 2  C O M P A N I E S ,  E X P A N D I N G  I N T E R N A T I O N A L

P R E S E N C E ,  W I T H  A  S P E C I A L  V I S I T  A N D  R E C O G N I T I O N  F R O M

T H E  C O N S U L  O F  I N D I A  T O  P A R T I C I P A T I N G  C O M P A N I E S .



For the third consecutive year, sustainability was reinforced through an integrated waste management program in partnership with Eccaplan.
With record volumes of recyclable materials collected and increasingly structured actions, the “Zero Waste” project consolidated itself as one of 
the most impactful environmental initiatives of the event.
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T H E  E X C L U S I V E  F C E  S P A C E  W E L C O M E D  O V E R  1 , 3 0 0  
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F R O M  T H E  C O S M E T I C S  A N D  P H A R M A C E U T I C A L  

With a distinctive atmosphere, the Hospitality Class provided comfort, 
interaction, and valuable networking opportunities.
It also hosted high-profile corporate events, such as breakfasts by Cytiva and 
Rockwell, which drove the exchange of strategic ideas throughout the three 



S P E C I A L  T R I B U T E S
I N  T H I S  E D I T I O N ,  1 4  P E R S O N A L I T I E S  A N D  C O M P A N I E S  W E R E  H O N O R E D  F O R  T H E I R  S I G N I F I C A N T  C O N T R I B U T I O N S  T O  T H E  C O S M E T I C S  A N D  P H A R M A C E U T I C A L  I N D U S T R I E S .
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INSTITUTIONAL

TRAJECTORY

ABIQUIFI
42 years of history

LONG-TIME

VISITOR

Alexandre Eguti Terada
10 years of participation in FCE Pharma

Darci Carneiro 
10 years of participation in FCE Pharma

Malintisa Costa
10 years of participation in FCE  Cosmetique

Reginaldo Silva
10 years of participation in FCE  Cosmetique

LONG-TIME

EXHIBITOR

CHEMO DO BRASIL 
10 years exhibiting at FCE Pharma

BARENTZ
10 years exhibiting at FCE Cosmetique

REGULATORY

RECOGNITION

João Paulo Perfeito
ANVISA – Performance in Medical

Cannabis Regulation

SUSTAINABLE

INITIATIVE

NATURA
Highlighting environmental,

social and governance practices

BOX PRINT
Featured at the Ecopark in Benevides (PA)

CONTRIBUTION

TO THE INDUSTRY

Fábio Bussinger
IFGO

José Eduardo
Bandeira de Melo

DIGITAL

ENGAGEMENT

SERTRADING
FCE Pharma - Most visited showcase

ALCOOL FERREIRA
FCE Cosmetique - Most visited showcase



M A T C H M A K I N G
IN ITS 29TH EDITION, FCE ONCE AGAIN HOSTED SUCCESSFUL MATCHMAKING 

SESSIONS, CONNECTING RAW MATERIAL SUPPLIERS WITH BUYERS IN THE 

PHARMACEUTICAL AND COSMETICS INDUSTRIES.

M E E T I N G S  W I T H
I N V I T E D  C O M P A N I E S E X H I B I T O R S C L O S E D  D E A L S  

B U Y E R SO F  B U S I N E S S



The first edition (2024) brought together the scientific 

community in a 100% online event, driving strategic 

discussions about the future of biobanks in Brazil.

Confirmed sponsors:

F R O M  S T O R A G E

T O  S T R A T E G Y

S E P T E M B E R  9 ,  2 0 2 5  

S Ã O  P A U L O  -  S P

E M M A  S N A P E S
Founder and Global Strategic Biobanking Consultant at BioConsulting.



A must-attend event for professionals seeking to connect, 

innovate, and do business with Colombia’s leading experts

and the most advanced solutions in the sector.
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F I N E  C H E M I C A L  E N G I N E E R I N G  C O L O M B I A
SUMMIT
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