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DUSTRY IN LATIN AMERICA, WITH
DICATORS THAT REINFORCE. LIS

IN GENERATING BUSINESS.
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USTENTABILIDADE

MADE IN BRAZIL.
BUILT FOR THE WORLD.
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COSMETIQUE

Packaging

Raw Materials

Services

Machinery and Laboratory Equipment
Aerosol

Contract Manufacturers

IN ADDITION TO OTHER SEGMENTS
SUCH AS LABELS, TECHNOLOGY,
AUTOMATION, AND MORE!

SEGCMENTS

30,45%
20,45 «

10,45 %
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Managerial Positions 29% 20% Business Development
C-Level 26% 17% Technical/Operational
Analyst 25% 12%Ad_ministrative
Specialist/Technical 14% 12% Spﬁialist/Technical
Rese rche'r/Profess_or 06% 10% Fﬂ:hasing
l 10% Pr_ojects/PIanning

07% Quality

06* Marketing/Communication
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06* Others
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IN THE INTERNATIONAL PANORAMA, THE FOLLOWING.IN'DICATORS_ ARE O_BSERVED

 South America: 63,52% _,Eu'rop'e: FL045% - 1 s gt North Amerlca 15,31%-
A_rgentTha R - = Spaln".' + ; n USA
B e e e En sl s Pt Switzerland o _MeX|¢o"

2 @0 I omn Blrag i, . ‘,2 Ge__rmany | ' E _C'an'ada

Africa: 0,76% 33 - Central America: 1,52% _A5|a 10,59%
R R R Rben Ko | SR ' SEh R

Egypt iAoy s L DRI R ECR PSR eNAY Dl i céss -

8 it - e A =Y Oceanla 0,38% :

Botswana _ " E Costé- R iie apaiays R AT Australla

TOP 3.

HIGHLIGHT: ARGENTINA LEADS AMONG INTERNATIONAL VISITORS WITH 19.85% PARTICIPATION.
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F€C:E CO'SMETIQUE 2025
ATTRACTED EVEN MORE
QUALIFIED VISITORS
COMPARED TO 2024.

"GREATER PRESENCE OF TECHNICAL

SPECIALISTS IN RESEARCH,
DEVELOPMENT, AND INNOVATION.
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THE AUDIENCE IS MOSTLY _
COMPOSED OF DIRECT INFLUENCERS
'IN PURCHASING DECISIONS.




Talk

Sclence

The Arena Market Talk reaffirmed its role as a relevant
content space at FCE 2025, bringing together experts
from the cosmetic and pharmaceutical industries.

Focused on live insight exchange, the space promoted
strategic debates on innovation, regulation, and
consumption, covering topics such as labeling
automation, microbiology, sustainable packaging, and

trends in vegan cosmetics.

Speakers and Attendees
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Sclence

STUDIO

'MARKET TALK STUDIO CONSOLIDATES AS A
CONNECTION AND CONTENT TOOL

Sponsored by COMEXPORT, the studio stood out as a
'pl-atform for connection and content throughout thé year,
ad'dreésing-topics such as Al, ihnovatidn, suStéinabiIity,
and new business models, reinforcing FCE's position as a

' trend reference in the sector.
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Exame, UOL, Valor Econdmico, A RTICLES
Brazil Beauty, Portal Radar
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CONGRESSOO
BRASILEIRO DE Uo

COSMETOLOGIA

In its 37th edition, the Brazilian Congress of Cosmetology
brings together professionals, companies, and institutions

involved in research and development in the sector.

Over three days, various technical-scientific contributions CONGRESSO®©
O35 BRASILEIRO DE £

are presented, strengthening innovation and knowledge COSMETOLOGIA .’
| r

in the cosmetics field.

Organized by

0 abc

A Casa da Cosmetologia

Tdlene



INNOVATION
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Alberto Keidi Kurebayashi

Farmacéutico Bioquimico e
Diretor da Protocolo Consultoria

) .. 2 0 2 5

Once again, the Innovation Challenge recognized brands that present

cutting-edge solutions in raw materials for the cosmetics industry.

Across three days, scientific and technical contributions reinforced

innovation ¢
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Ingredient OLEOACTIF® Ingredient APOBIO BOOST
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Dr. Sérgio Schalka
Coordenador do Consenso Brasileiro
de Fotoprotecado

John Jiménez

Senior Researcher at Belcorp
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Prof. Dra. Vania Leite “""*-:\[L

Presidente do Conselho da ABC

-

Andrezza Di Pietro Micali Canavez
Gerente de Seguranca de Produtos e
Métodos Alternativos no Grupo Boticario

Silas Arandas Monteiro

R&D Innovation Specialist na Natura&Co
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STARTUPS

INMOVATION F4 Fortgroup

The brand-new project introduced five promising startups The initiative connected these companies with investors and

from the life sciences, health, and wellness sectors. leaders in the pharmaceutical and cosmetics markets,

leveraging the presence of the sector’'s main players.
5’5 Rubian [’ Geosmétios O FORMULISTA®  NMANOX™  QUANTIS
& o y s ) Created by NUrnbergMesse Brasil together with Jaime Khater
and Samantha Machado, the Startups Innovation project
served as a strategic showcase to give visibility to startups and
strengthen both commercial and technological connections
during the events.
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E U S TAINABLE AC T IO .

For the third consecutive year, sustainability was reinforced through an integrated waste management program in partnership with Eccaplan.
With record volumes of recyclable materials collected and increasingly structured actions, the “Zero Waste” proje.ct consolidated itself as one of
the most impactful environmental initiatives of the event. '
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HOSPITALITYCLASS

{,
=

i
Lo

s E Eme| US|IVE FCE SPACE WELCOMED OVER 1,300

LEADERS, C-LEVEL EXECUTIVES, AND DECISION-MAKERS

veleR] T OBRES I N AN ENVIRONMENT DESIGNED TO CONNECT
| FROM THE COSMETICS AND PHARMACEUTICAL

With a distinctive atmosphere, the Hospitality Class provided comfort,
interaction, and valuable networking opportunities.

°
It also hosted high-profile corporate events, such as breakfasts by Cytiva and 0 CYt|va C' -zl, Eafmgﬂon

Rockwell, which drove the exchange of strategic ideas throughout the three




SPECIAL

IN THIS EDITION, 14 PERSONALITIES AND COMPANIES WERE HONORED FOR THEIR SIGNIFICANT CONTRIBUTIONS TO THE COSMETICS AND PHARMACEUTICAL INDUSTRIES.

T RIBUTES

THE RECOGNITION CRITERIA RANGED FROM TECHNICAL AND REGULATORY ACHIEVEMENTS TO ESG COMMITMENTS AND LONG-TERM PARTNERSHIPS WITH FCE.

CONTRIBUTION
RO 1R SN BAGESIR S

Fabio Bussinger
IFGO

José Eduardo
Bandeira de Melo

DIGITAL
ENGAGEMENT

SERTRADING

FCE Pharma - Most visited showcase

ALCOOL FERREIRA

FCE Cosmetique - Most visited showcase

INSTITUTIONAL
TRAJECTORY

ABIQUIFI
42 years of history

SUSTAINABLE
INITIATIVE

NATURA

Highlighting environmental,

social and governance practices

BOX PRINT

Featured at the Ecopark in Benevides (PA)

LONG-TIME
EXHIBITOR

CHEMO DO BRASIL
10 years exhibiting at FCE Pharma

BARENTZ

10 years exhibiting at FCE Cosmetique

REGULATORY
RECOGNITION

Joao Paulo Perfeito
ANVISA — Performance in Medical

Cannabis Regulation

LONG-TIME
VISITOR

Alexandre Eguti Terada

10 years of participation in FCE Pharma

Darci Carneiro
10 years of participation in FCE Pharma

Malintisa Costa
10 years of participation in FCE Cosmetigue

Reginaldo Silva
10 years of participation in FCE Cosmetiguée




IN ITS 29TH EDITION, FCE ONCE AGAIN HOSTED SUCCESSFUL MATCHMAKING

SESSIONS, CONNECTING RAW MATERIAL SUPPLIERS WITH BUYERS IN THE
PHARMACEUTICAL AND COSMETICS INDUSTRIES.
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The first edition (2024) brought together the scientific
community in a 100% online event, driving strategic
discussions about the future of biobanks in Brazil.

Confirmed sponsors:

LABWARE®

ThermoFisher
SCIENTIFIC

HAMILTON
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CECMTM A - S-NGA-PE-S _
Founder-and Global Strategic Biobanking Consultant-at BioConsulting.
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FCE SUMMIT

EIENCE CHEMI'CAI_. ENGINEERING COLOMBIA

A must-atiend eve-r.\t for préfessionals se_eking to connect,
innovate, and do business_with Colombia’s leading experts

and the most advanced squtio_nS in the sector.
CUTTING - EDC P CONTEENT
GBS TNEE S 9 0 PP O R T NITREES
STRATEGIC NETWORKING

NOVEMBER 24-2
B0 GO A GO LEOMBLIA - i .
FINE CI—.IEMIC.AL'-E_N'GINEE'R NG COLOMBIA S'U..I\/I_:MI-TI.._._
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Ensino & Pesquisa

»

Business
France
M .e di-a
2 R i [ e = R P

SR | o e P et

I s
u g

coliialilli: abraflltros

o Brasileira das Empresas de Filtros Automotiv oslcuaral'—'.
a Estactes de Tra d.‘-‘-fg a, Efluentes & Relso
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conventionbureau
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A Casa da Cosmetologia

ASSOCIACAO
BRASILEIRA
DA EMBALAGEM

eI ~ Cosmetics:
Sikda 9&!!.‘!.2!!95 &Toiletries”
UBRAFE 3

Unido Brasileira dos Promatores de Fesras
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( INSTITUTO de
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Embalagém Melhor. Mutido Mélho

COSMETIC

~ INNOVATION

KNOW MORE. CREATE MORE.
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STAY CONNECTED WITH FCE 365 DAYS A YEAR!



